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TikTok or TikNot?
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Marketing for
Social Impact 

1.Brand strategy is your friend
2.Know your audience
3.Social media works
4.Create and activate



Brand Strategy



Brand Strategy
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OFTW Brand Attributes

Canva Brand Kit 

OFTW HQ 
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COMMS RESOURCES & BRAND GUIDELINES

Educational 

Approachable

Passionate

Grounded

Dynamic

Hopeful

Trustworthy

BRAND STRATEGY



Marketing 
Best Practices
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KNOW YOUR AUDIENCE: MBA STUDENT SURVEY FINDINGS, AUG 2025

Top donation motivators
Moral responsibility
Joy of helping
Supporting a positive
cause
Making an impact

Top 3 motivating messages
1. Benefiting children

2. Feeling good about
donating

3. Having confidence that
donations are well and
effectively used

Donation de-motivators
Financial situation

Lack of information
Mistrust

Not having a current cause to support
Guilt and moral misalignment with a job



Most motivating messages when deciding to donate

Tier 1
“Giving to causes that affect children are
important to me.”
“I’m confident that my donations are used well.”
“It ‘feels good’ to give effectively”

Tier 2
“I want to be connected to morally aligned
people”
“Giving meets my ethical and moral standards”

Question: When deciding to donate to charity, which of these
statements would motivate you most (and least) to donate?
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KNOW YOUR AUDIENCE
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Instagram is our most engaging
platform, followed by LinkedIn

LinkedIn (2,738) and Instagram
(2,470) make up majority of our
followers

SOCIAL MEDIA WORKS!
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Video is our top performing type of social media content. 4 out of 5 of the top
performing posts include video.

Testimonials featuring donors, chapter leaders, and informational content featuring
Frank are the most engaging content.

SOCIAL MEDIA WORKS!
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Do & Don’t
DON’T…

POST on social media without
tagging OFTW HQ
CREATE off-brand content or
marketing materials
USE material with old OFTW
logo or branding

DO…
FRAME messages in the
positive (not the negative)
NOTIFY Daniela of new
chapter social media handles
TAG OFTW HQ to amplify
chapter content and voices
LEVERAGE OFTW HQ
content for local chapter use
BE CREATIVE & HAVE FUN!



Real Talk: DeGroote
Chapter Success
Meghana Srinivasa & Tamilore
Oduwole



Breakout
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BREAKOUT EXERCISE

Brainstorm one chapter event you
would host.

What would it be?

Why would you host it?

How would you promote it?

What would success look like?



Regroup + Share Out
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Social Impact 

1.Brand strategy is your friend
2.Know your audience
3.Social media works
4.Create and activate



Q&A


